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Outline

 Background – Evolution of Dissemination at 

Statistics Canada

 The New Dissemination Model

 Open Dialogue through Outreach and New 

Media
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30 Years of Transformation

 1985 – Hundreds of print publications

 1990 – New client-centric, marketing approach

 1995 – Launch of the Statistics Canada website

 2000 – Publications and CANSIM data sold online

 2006 – Free online publications

 2012 – Free online CANSIM data 

 2013 – Open data

 2015 – New Dissemination Model



The New Dissemination Model
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Current Website

 Generally successful

• 25 million visits annually; 70% of visitors find what they 

are looking for on the site

 Areas for improvement: Findability, search

• Overwhelming amount of search results and products

• Difficulty to find all information for a specific region

• Variety of products with inconsistent look and feel, 

presentation and table viewer functionality
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New Dissemination Model

Objectives

 Establish a comprehensive registry of products 

allowing for enhanced and consistent navigation 

through the site

 Simplify the product line and bring consistency to 

presentation

 Consolidate output databases to deliver a 

consistent, dynamic presentation of interactive data 

tables
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New Dissemination Model Vision

Enhanced navigation to information

 Browse by subject complemented with A to Z listing

 Presentation of key statistics at the subject level

 New way in by geography

 Standard look and feel for all subject portals

 Ability to find outputs by statistical program/survey

 Content organized by type: data, articles, reference

 Series of filters allow users to refine results



New Dissemination Model Vision

Consistent and simplified products

 Consistent look and feel, presentation, 

functionalities

 Layers of data products to meet diverse needs

 Key indicators at national and provincial levels

 Simple dynamic tables with basic functionality

 Complex dynamic tables -- data customization

 For more sophisticated users:

• Download full data sets

• Web data services
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New 

Dissemination

Model



New Dissemination Model

A few Website Components  
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Data way in

Sorting and filtering results 
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Consistent simple view of a data table
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Finding information from a specific survey or statistical program



Finding information for a specific geographic area
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Open Dialogue

Outreach and New Media
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Open Dialogue

Purpose

Strategies and methods to ensure that Statistics

Canada is known and trusted by Canadians, and

that its information is broadly used and well

understood.



The Daily

Statistics Canada’s official release vehicle

 New information published every working day at 8:30 a.m.

 Ensure all Canadians have equal access to data at the same time

http://www.statcan.gc.ca/eng/daily

Media Relations

 Foster a positive public image for Statistics Canada by maintaining 

positive relationships with the media

 Ensure inaccurate coverage is rectified

 Services for journalists: Media hotline, interviews, media lockups
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Open Dialogue

The Foundation

http://www.statcan.gc.ca/eng/daily
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Open Dialogue

Engagement with the Public

 @StatCan_eng: 124,000 followers

 @StatCan_fra: 15,400 followers

 Total: 139,400 followers

 Facebook.com/StatisticsCanada: 5,893 likes

 Facebook.com/StatistiqueCanada: 2,212 likes

 Total:  8,105 likes

 Youtube.com/StatisticsCanada: 35,397 views

 Youtube.com/StatistiqueCanada: 11,176 views

 Total: 46,573 views

*Social Media stats as of October 25, 2015

https://www.twitter.com/StatCan_eng
https://www.twitter.com/StatCan_fra
http://www.facebook.com/StatisticsCanada
http://www.facebook.com/StatistiqueCanada
http://www.youtube.com/StatisticsCanada
Youtube.com/StatistiqueCanada
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Open Dialogue

Engagement with the Public

StatCan Blog 
http://www.statcan.gc.ca/interaction/eng/blog-blogue

Consulting Canadians – Question of the 

month
http://www.statcan.gc.ca/interaction/eng/consultation/question-eng

http://www.statcan.gc.ca/interaction/eng/blog-blogue
http://www.statcan.gc.ca/interaction/eng/consultation/question-eng


Talking Stats events

Public presentations and panel discussion with 

the Chief Statistician

http://www.statcan.gc.ca/eng/events/about-eng

Chat with an expert sessions

Real-time online chat sessions with subject-matter 

experts and the public

http://www.statcan.gc.ca/eng/chatwithanexpert

20

Open Dialogue

Engagement with Data Users

http://www.statcan.gc.ca/eng/events/about-eng
http://www.statcan.gc.ca/eng/chatwithanexpert


Publications

Canada at a Glance
http://www.statcan.gc.ca/pub/12-581-x/12-581-x2015000-eng.htm

Marketing material 

Infographics, brochures, flyers to promote Statistics Canada’s services or products 
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Open Dialogue

Outreach to the General Public

http://www.statcan.gc.ca/eng/chatwithanexpert


Business and Community Newsletter

• Monthly publication sent to data users, stakeholders,

government organizations, associations, etc.

• Numbers in Focus related to specific data

http://www.statcan.gc.ca/pub/11-632-x/11-632-x2015002-eng.htm#a5
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Open Dialogue

Outreach to Communities

http://www.statcan.gc.ca/pub/11-632-x/11-632-x2015002-eng.htm



